United’s Way

o0, you've had a bad day at the

office. A route driver had a fender

bender, a customer called with a
complaint, and there was an incident
with a fork lift. It’s the kind of day that
tests your patience. Granted that’s not a
great way to start the day, but how would
you like to wake up on a Monday to
find that you have lost over 30% of one
of your plants, each of your hundreds
of employees’ lives has been severely
impacted with devastating losses, and in
one night, you lost 40% of your customer
base? Coca-Cola United’s Gulfport

e The Bottling Line o The Bottling

Region woke up on Monday, August
29th a year ago to such a situation, as
Hurricane Katrina left a wake of devas-
tation and heartbreak that has yet to
entirely heal. To top that off, the ordeal
would be repeated two weeks later, as
Hurricane Rita provided an unwelcome
encore to United’s Lake Charles employees
and fellow residents of Louisiana.

Each of United’s plants in Gulfport,
Hattiesburg, and McComb, Mississippi
sustained damage. The Gulfport warehouse
was hit the hardest with over 30% damage

and product scattered everywhere.

2006 Schedule

June 20-23
Spring Financial Management Forum

Nassau Bahamas

September 11-12
CCBA Annual Meeting
Atlanta, GA

October 23-25
InterBev Meeting
Las Vegas, Nevada

If you have stories or photos about
your Bottling organization that you'd
like to share, please contact
Mark Cannon at CCBA.
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United’s Way .

Their office sales center in Bogalusa,
Louisiana was completely destroyed.
How does a business deal with such
devastation? How do you operate in an
area in which the entire infrastructure has
been destroyed? United’s way was to

get busy.

Despite flooded roads and absolutely no
communication, United’s employees came
in and went right to work. Keep in mind,
each of these employees suffered personal
loss from Katrina. Six Gulfport employees
lost everything. Yet despite their personal
misfortune, they came to work and loaded
Coke trucks and distributed water and
Powerade to thousands. No request for
product was refused. Hospitals, police
departments, emergency shelters and
the Red Cross, were among the many
organizations that benefited from the
hard work and dedication of the United
employees. It is not an exaggeration to
state that countless lives were saved due to
the hydration provided to people suffering
in those trying days. All totaled, United
Coca-Cola gave away over 100,000 cases
of Coke products to the victims of
Hurricanes Katrina and Rita.

As a business, United stood behind its
employees. Knowing that all of the banks
were inoperable, Claude Nielsen and his

management team personally delivered

A United office
building in
Baton Rouge was
turned into the
“Coca-Cola Hotel”
for United’s Lake
Charles employees
who were left
homeless by
Hurricane Rita.
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paychecks in cash to all employees for the
next four weeks. To help the Gulfport
Region employees cope with increased
demand for services and product, personnel
from United’s East Region were flown in
to assist with route drivers, distribution,
warehouse staff and other support. A
United office building in Baton Rouge was
turned into the “Coca-Cola Hotel” for
United’s Lake Charles employees who were
left homeless from Rita. Many stayed for
over a month while their homes were

rebuilt or other living arrangements made.

United’s Gulfport region sent out thanks to the
east region for all their help and support.

Unlike other hotels, there was no charge
for the Coca-Cola Hotel.

United Gulfport Region President
Darian Chustz put it best, stating that in
spite of the extremely adverse circumstances
and personal loss, the employees came
through, exhibiting a resiliency, commit-
ment, and dedication that left their
employer in awe. The storms tested the
system and its people, and the result was
an even stronger bond between United
and its employees. United depended on
its people and the employees depended on
United. Each came through with flying
colors. This is not to say that everything
is back to normal. Indeed, many challenges
still remain, as a handful of employees are
still living in FEMA supplied trailers, and
the business model is ever changing as
more and more customers return to the
area, presenting new demands and
increased labor costs. Yet, United and its
employees can take pride in the fact that
each of their facilities are 100% restored
and daily reassessments of customer needs

continue to yield impressive results.



As a business system, we must ask our-
selves if we are prepared for a bad day to
turn into a catastrophic one. Do we have
the relationship between employer and
employee that insures trust and dedication?
Will we each be there for the other enabling
us to rise above the circumstances? Nearly
a year ago, such a test was administered to
United Coca-Cola and its employees. The
result was a stronger bond, mutual admira-
tion and a commitment to excellence for
the greater good of the entire Mississippi
and Louisiana gulf coasts. That's United’s

way, and a positive lesson for us all.

Damage in Creole, Louisiana

Top Photo: This house was moved one mile from its original location. It was actually in the middle of the
highway, but the national guard pushed it aside to allow traffic to pass.

Bottom Photo: Another home that was moved about three miles from its original location.

Marketing Best Practices April 12-13

reat Plains Coca-Cola hosted
The Coca-Cola Bottlers’
Association Marketing Best
Practices forum in Oklahoma City,
Oklahoma. The forum was well attended
by over 61 Bottlers with this years focus
on our number one growing
customer, Wal-Mart.

Great Plains Owner, Bob Browne,
along with VP of Sales, Don Bischoff,
and their staff pulled out all the stops.
They not only presented on their best
practices with Wal-Mart but also hosted
a market tour of their stores and the
Oklahoma City warehouse location.

Bob, Don, along with their Managers

and staff demonstrated many of the items

presented including GPCC processes,
Wal-Mart sales organization, merchandising
standards, order process/pay from receipt
and their delivery warechouse process on
their market and facility’s tour.

GPCC provided participants of the
Best Practices a CD containing their
Merchandising Standards, New Associate
Orientation, Operations and Training
Manual for Drivers. There are a few CDs
remaining. If you are interested in
obtaining a copy, please contact Ron
Hart at 678-539-2324, who can also
provide a CD of all the Presentations
from the meeting.

Steve Garrett, General Manager of

Western Kentucky writes, “In my view,

the Oklahoma meeting was probably the
most important Best Practices I've ever
attended. There was no doubt after seeing
GPCC operation why so many of their
fellow Bottlers regard them as best in class”

The rest of the Best practices presenters
included SWIRE CC, United CCBC,
CCE, Wal-Mart and Ozarks CC.

Thanks again to Great Plains Coca-Cola
Bottling Company and all other

participants!
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20 YEQArs of inspiring journeys—
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Scholars celebrate a milestone

he annual Coca-Cola Scholars

banquet celebrated a milestone

that sprung from an idea initi-
ated 20 years ago by the late Crawford
T. Johnson, III, whose vision helped
create this benchmark for educational
funding. Twenty years later, Crawford’s
idea has enabled thousands of gifted
students to fulfill their dreams, and
through their accomplishments, inspire
fellow students to take the journey to
become Coca-Cola Scholars.

The banquet quickly turned into a
celebration, as Scholars learned that the 200
regional scholarships have been increased
from $4,000 to $10,000. The 50 national
scholarships remain at $20,000. As Scholars
President Mark Davis and Corinth
Bottler Sandy Williams aptly stated, “the
increase in scholarship commitment is
not only a historic first, it’s also the right
thing to do, and demonstrates the powerful

commitment to education shared by

Coca-Cola Bottlers and The Coca-Cola

2006 Coke Scholars
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Company.’ If the energy from the smiles
at the tables could have been harnessed at
that instant, there would be no energy crisis.

Another highlight of the banquet was
the truly inspiring stories of past scholars.
1998 scholar Jody Daigle, now a soldier
in Iraq, organizes donations to help
educate Iraqi children. Sue Suh, a 1992
scholar works for the U.S. department of
State, and 1993 scholar Shantwania Areo
Buchanan, who overcame tremendous
obstacles, including raising two younger
siblings and a drug arrest to become a
doctor and return to her hometown to
open a womenss clinic. Coca-Cola CEO
Nevill Isdell provided the keynote
address, describing his own life’s journey,
especially his coming of age in apartheid
South Africa and imploring the scholars
to take the time to dream.

The banquet was not the only item on
the weekend’s agenda. Each scholar sub-
mitted to an interview process conducted

before a national selection committee

comprised of educators, business and
government leaders and past scholars
from across the country, to evaluate and
select the 50 national scholars. The weekend
also afforded the scholars the opportunity
to explore the many offerings of Atlanta,
which included tours of the Georgia
Aquarium, the largest aquarium in the
world, the Martin Luther King Jr. Center
and the World of Coca-Cola.

The 2006 Coca-Cola Scholars
Foundation banquet brought together
some of the country’s finest individuals
in business, education, government and
science to celebrate the achievements and
dedication of this years group of scholars.
Sponsors, Bottlers and The Coca-Cola
Company are to be congratulated for
helping students fulfill their dreams and
potential and providing us with thousands
of inspiring stories that enrich our society.
Here’s to 20, and many, many more years

of inspiring journeys.

Neville Isdell giving the Keynote Address.

7N



'x o

Governor William F. Winter with 2006 Scholars.

1993 Coke Scholar, Areo Buchanan (center)

with Governor Winter and Exie Williamson
(her High School Counselor).

e m—

Top row (standing) left to right: Veeronica
Biggs (Heidrick & Struggles), Hon. Anna
Cabral (U.S. surer), Helen Washburn
(National Selection Committee), Lucas
Baradello Scholar), Ingrid Saunders
Jones (TCCC). Bottom row (sitting) left
to right: Chad Livingstone (Sue Suh's
husband), Sue Suh ('92 Scholar and

member), Chairman Neville Isdell (TCCC),

Alexis Kuiper (06 Scholar) and Pamela
Isdell.

AHP update—
unprecedented
progress, but outlook
for passage still
uncertain

As has been reported in numerous CCBA
updates, CCBA continues to work hard with
a broad coalition of business groups,
including the U. S. Chamber and the
National Federation of Independent
Businesses, to secure passage of federal
legislation preempting state regulations that
forced CCBA to abandon its pooled group
health insurance program for small Bottlers
in 2000. Over the past six months, the
prospects of passage of this legislation have
improved to an unprecedented level. Late
last year, the AHP bill passed the House of
Representatives by a large, bipartisan margin.
Earlier this year, a different version of the
bill, sponsored by Senator Enzi (R-Wyo) and
Senator Ben Nelson (D-Neb), was voted out
of the Senate HELP Committee. Prior to
2006, AHP legislation had never been
considered by any Senate Committee.

In early May, the Enzi/Nelson bill was
debated on the Senate floor. After several
procedural manuveurs, a vote to cut off
debate and bring the bill to a vote was
called. Unfortunately the vote failed with
only 55 votes to end debate (60 are needed
under the Senate rules), and the bill was
tabled for the time being.

Both the sponsors and the coalition are
still committed to a Senate vote on AHP
legislation this session. Passage however, is
dependent on securing committed support
from at least four additional Democrats,
since only two Democrats voted to stop

a filibuster in early May.

Tom Haynes is acting as the President
of a coalition of 200 trade associations
(The Association Health Care coalition) that
are lobbying for the legislation. Numerous

Coca-Cola Bottlers have written or lobbied

their Senators for support. While those
efforts have not yet paid off, the opportunity
to pass this legislation still exists in this

session of Congress.




Full-service training CD

he Coca-Cola Bottlers’
Association in collaboration
with Coca-Cola North America
has developed a Full Service Training
CD-ROM for all Bottlers in the
Coca-Cola system.
The development of the training
material was a collaborative effort of the

On Premise Committee, Full Service

Committee, Coca-Cola Enterprises,
CCBA, CCNA and other sales resources

including best in class around the country.

The current materials for Full-Service
training were over 10 years old and needed
updating to current system models and
practices. The new training materials
needed to be consistent, relevant and
applicable to all Bottlers in the

Coca-Cola system.

Central’s Matriarch passes

Central Coca-Cola, and the entire Bottling
system, mourns the passing of Betty Sams
Christian. She died after a prolonged
illness at the age of 84.

Mrs. Christian earned a bachelor’s
degree in physics at Hollins College, along
with a master’s degree in social work from
Columbia University. But she answered her
true calling by joining the family business.

Her grandfather, James Edward Crass, built

1 Coca-Cola’s first bottling plant in Charleston,

Bobbie Golden, Director of Customer
Programs for The Coca-Cola Bottlers’
Association writes, “The newly developed
FSV Training is a tremendous asset
which we hope Bottlers will take full
advantage of when it is available in June.
It is very overdue and is a wonderful
example of what can be accomplished
through total Coca-Cola System collabo-
ration. Thanks to all involved!”

The new interactive CD-ROM format
will allow for classroom and/or independent
self-paced learning. It is a very flexible
multiuse tool, which can be projected for
the classroom environment with PDF
files of the training material that can
be printed.

The content in module One, “Getting
New Business” will include materials on
Prospecting, Turning Objections into
Opportunities, Qualifying, Developing a
Plan and Follow-Up. Module 2, “Customer
Service and Merchandising” will have
material on Customer Service, Installation
and Behind the Scenes Support.

The training CD-Rom will be with a
generic introductory module but can be
customized for any Bottler to include a
video segment of a key executive. The

customization will include a custom CD

S.C. and her parents acquired Blue Ridge
Bottling Works with Coke franchises in
Charlottesville, Staunton, Harrisonburg,
Winchester and Romney, W.Va. Betty went
on to retire as Central’s president and
chairman. Under her leadership, Central
became the ninth-largest independent
Coke Bottler in the U.S.

Mrs. Christian was a former board
member of the Museum of American

Frontier Culture in Staunton and a former

master and CDs duplicated and delivered
to the Bottler for distribution. If a Bottler
is interested in customization, please
contact Beth Digitz at 404-515-1304

or Ron Hart at 678-539-2324.

There is no cost for the generic training
CD-ROM and it should be available in
June. If you should have any questions
please contact Ron or Beth at the numbers
above.

A special thank you goes out to everyone
involved in the project and most notably,
Thacher Worten and the On-Premise
Committee, Bobbie Golden—Mainstream

Representative, Bruce Mullininx— CCE

subject matter expert, Raleigh Lockhart—
SWIRE CC subject mater expert, Beth
Degitz— CCNA Full Service Training
project coordinator, Brad Gilbert—the
Creative Source and John Turner— CCNA
Cold Drink sponsor.

O —

trustee of Collegiate School. She also was
a member of the Virginia Museum of Fine
Arts Council and founder of the Burford-
Leimenstoll Foundation, a private charitable
trust.

She is survived by her sons, Mark Andrew
Christian, Langdon Taylor Christian 1V, and
Walter Lee Christian, along with six grand-
children.

Our condolences to the Christian family
and to the entire Central Bottling

community.




InterBev Returns to ABA
Ridge to Deliver Keynote Address

ince re-acquiring the show late last year, the American Beverage

Association has been busy repositioning InterBev to be the premiere

event for the beverage industry. The show takes place Oct. 23-25, at the
Sands Expo Center in Las Vegas, NV.

ABA recently announced that Tom Ridge, former Homeland Security Secretary
and Pennsylvania Governor, will deliver the keynote address. Other major devel-
opments include the announcements that the Coca-Cola Bottlers’ Association(CCBA),
the Pepsi-Cola Bottlers” Association(PCBA), Coca-Cola Bottling Sales and
Services(CCBSS) and PepsiCo’s Global Procurement will have exhibits on the
InterBev tradeshow floor.

ABA began the process of repositioning InterBev by holding a trade press
meeting at their offices in Washington on Feb. 22. Members of the trade press
were invited to the briefing to learn more about the association and the steps that
were being taken to make InterBev the event for the beverage industry. At the
meeting the trade press gave their feedback on InterBev and relationships were
formed. The next step was to create an advisory committee comprised of bottlers,
suppliers and trade press. The advisory committee met in Las Vegas on March 28
to discuss the next steps for InterBev and played an important role in steering the
educational programming for InterBev. The advisory committee message to ABA
was simple: make sure educational sessions are “timely and relevant.” ABA heard
the message and has been busy recruiting the top experts in and outside the industry
to speak on some of the hottest issues facing the industry including: benzene,
water resource management, health and wellness, sweetener alternatives, HFCS,
beverage security and fuel costs.

“There really is a buzz about this years’ show and it only adds to the excitement
that the Coca-Cola family will have a significant presence at InterBev,” said Kirk
Tyler, President, Atlantic Coca-Cola Bottling Company.

ABA heard the message and has been busy recruiting
the tOp experts in and outside the industry to speak on
some of the hottest issues facing the industry including:
benzene, water resource management, health and
wellness, sweetener alternatives, HFCS, beverage
security and fuel costs.

In addition to the education sessions, there will be a world-class exhibit featuring
suppliers and distributors from throughout the industry, networking events and an
address by ABA President and CEO Susan Neely at the General Session. ABA will
also hold their Annual, Board and State Association Officials Meetings during
InterBev.

Steps also are underway to hold a CCBA and Mainstream Bottler’s meeting in
conjunction with InterBev.

“We've undertaken aggressive new initiatives to make InterBev the ‘must attend’
exposition and event for the entire beverage industry,” said Susan Neely, President

and CEO of the American Beverage Association.
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Welcome Brock Coca-Cola Enterprises has

announced that John Brock has been named their

new president and chief executive officer. With an

impressive resume that includes CEO of InBev, and

COO of Cadbury Schweppes and chairman of the

.. Dr Pepper/Seven Up Bottling Group, John

\ . brings extensive global operations, marketing

and brand experience to CCE. Welcome to
the Coke side of life John!

Coke continues the Ride The 30 year
relationship between Coca-Cola and
Paramount Parks has been extended for an
additional seven years. The deal establishes

Coca-Cola as the exclusive soft drinks supplier to
Paramount Parks 5 theme parks in North America
and its Star Trek: The Experience attraction in Las
Vegas. The deal enables a broader variety of our
products to be served.

Loyalty Pays! Coca-Cola North America has
unleashed a multi-year loyalty program where
consumers can collect points redeemable for
$50 million worth of prizes. This year, 4 billion
codes will appear on trademark Coke packaging
beginning with 200z bottles. They can then be
redeemed at MyCokeRewards.com for points for
a variety of awards from companies like Delta,
Hilton, Kodak and Sony.

Coke looks to the Coast The Far Coast that is.
The Company, at the last investor meeting,
announced plans for launching “Far Coast” coffee
kiosks which will be set up in restaurants. And
when the Company says far coast, they’re not
kidding, as the kiosks will debut in Canada,
Norway and Singapore. A Far Coast retail outlet
may also be tested in Toronto.

Come Fly with Us Coke will be the official
beverage of the recently merged America West —
US Airways airlines. America West was formally
a Pepsi account, while U.S. Airways served Coke.
U.S. Airways estimates that it will serve nearly
40 million cans of Coke products a year.

Coke Rides with Lady Godiva Chocolatier
Godiva, a unit of the Campbell Soup Company, has
teamed up with Coca-Cola to produce a new line of
chocolate-infused coffee drinks which will hit the
U.S. market on July 31. The new Godiva Belgian
Blends brand will come in three flavors — Dark
Chocolate Mocha, Milk Chocolate Mocha, and
French Vanilla Latte. They will be sold in 9.5 oz

glass bottles, in singles and four packs, at conven-
ience stores, supermarkets and other retailers. Also
new for summer is a premium tea called Gold
Peak Tea which is in conjunction with a Nestea
makeover with a likely tag line to be “Rediscover
iced tea”. Could chocolate tea be far behind?

Now that’s a Plus Coca-Cola CEO Neville Isdell
has indicated that in some markets, Coke will be
introducing “enhanced” versions of diet CSDs,
some of which will require regulatory approval.

It has been reported that in the U.S., Coke has
recently filed to trademark “Diet Coke Plus.”

CIA and Coke...On a Mission The Culinary
Institute of America and Coke have teamed up to
create food pairings and Coke product drinks with
the goal of increasing the amount restaurant-goers
spend on Coke products by introducing specialty
drinks that accentuate a particular food. One
particularly tasty concoction is a Nestea Lemonade
Caramel — a blend of Minute Maid Lemonade,
Nestea unsweetened tea, Sprite Zero and caramel
syrup. These specialty drinks would be offered
exclusively at particular restaurants. Basically, the
chefs at the institute have found that cola and tea
pair best with dark meats, while lemon-lime pairs
best with white meats. So, for the next barbecue,
be sure to have a Pibb on hand, and for the grilled
chicken sandwich it's a Sprite. Pizza you ask?
Naturally it's an ale... Schweppes Ginger Ale of
course.

The Disappearing Diet Sprite gets a facelift
with new graphics of both the regular and diet
versions, along with the name change of Diet Sprite
Zero to Sprite Zero. Along with the graphics and
name change, Sprite has launched a new web site
at “doyouhavetheproof.com” which has 60 second
videos of people “proving” a feat on video. Let the
countdown to Zero begin!

Well, there has to be Some Perks to the Job
When traveling, Vice President Dick Cheney’s
downtime requirements are reported to include a
private bathroom, all TVs tuned to Fox News and
four cans of Diet Caffeine Free Sprite. A special
note to the Sprite group revamping the name and
graphics; if an angry VP invites you on a hunting
trip... politely decline.

All rights reserved, no part of this publication may be reproduced
or used in any form without permission. Unauthorized repro-
duction in whole or in part is a violation of federal law.
Violators are liable for statutory damages up to $50,000.



